User Journey Map: Aged Care Price
Comparison App

This document presents the user journey for the Sandwich Generation Adult Child
persona.

User Journey Map: The Sandwich Generation
Adult Child

Persona: Sarah (45), Working Professional & Primary Caregiver

Overview

This journey map outlines the experience of an adult child searching for aged care options for their
parent using a price comparison application.
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Sarah's Aged Care Search Journey




Key Insights

e Emotional Support: The journey is heavily influenced by guilt and anxiety, which
the app addresses through transparency.

e Efficiency: As a time-poor professional, Sarah values the “Shortlist” and
“Comparison” features most.

e Trust: The transition from online research to physical visits is a critical trust-
building stage.



